










Trust in the industry is up, as it 

continues to deliver for Americans who 

depend on it more than ever 

The pandemic has changed the view of the CPG industry for 
many Americans. While the majority (55%) said their trust in 
the industry hadn't changed during the weeks of coronavirus, 
37 percent said their trust in the industry had increased. Only 
eight percent reported less trust. 

The importance of trust cannot be understated at this 
moment, but also as the nation emerges from coronavirus. 
"Everything is now personal; the business of business is 
therefore society," wrote Dov Seidman in recent Fortune op­
ed. "In the fused world, how we behave, how we operate, how 
we govern, and how we relate to people and communities 
matters more than ever. Going forward, businesses are going 
to compete on trust, on responsibility, and on creating and 
maintaining deep relationships with their stakeholders rooted 
in shared truths and values." 
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https://fortune.com/2020/04/23/moral-leadership-stakeholder-shareholder-capitalism-coronavirus/



















